Visual Arts

Instructional Unit Title: Ways of Seeing: The Power of Visual Literacy (Advertising)
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PERFORMANCE ASSESSMENT: You are a newly contracted graphic designer at Gotham
Advertisement Agency. You have been given the job assignment of creating a 2D
advertisement for an original product (food, snacks, drinks, clothing apparel, accessories,
skateboard, pet accessories, music, computer application etc.) that seeks to influence buyer’s
perceptions. Your product design must include a unigue product name, product description,
company name, and logo. The following desigh components must be applied to help sell the
product: use of symbol/metaphor, color, shape, craftsmanship, space, lettering, slogan and
character graphic. You must create a rough draft of your product before completing the final
Sho €53 swatch character. copy. Your design must stand out and sell the product to your current culture and answer the
question: “What makes the consumer want to purchase your product over others?”

( )
The teacher may provide
images of various product
mascots and characters so

that students can articulate
principles for creating an

effective spokesperson/

-
(5]
=
o
S
a
£
=
3
(5]
=
S
=]
O
i
Q
£
©
(%]
-
(%]
=
=
B0
(=]
\Vl
o
T
@©
S
)
o
()

This unit was authored by a team of Colorado educators. The unit is intended to support teachers, schools, and districts as they make their own local decisions around the best instructional plans and practices for all
students. To see the entire instructional unit sample with possible learning experiences, resources, differentiation, and assessments visit http.//www.cde.state.co.us/standardsandinstruction/instructionalunitsamples.
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