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THEMATICALLY ORGANIZED ASSESSMENT

SPANISH
TOA Title: 

What’s for Sale?

Theme:

Discovering the World Around Me

Level:


Novice-Mid

TOA Overview:

Description of Task #1:  You are staying with a host family in Mexico and you want to talk to your friend in Spain.  Long-distance phone calls are very expensive so you are deciding whether or not to purchase a prepaid phone card or cell phone.  You watch two commercials on TV, one for each product.

Description of Task #2:   You and a partner will role play a telephone conversation between an American exchange student in Mexico and a friend in Spain.  As you talk in Spanish with a partner, you will include personal information about you and your host family, a description of prices, and specific information about the cell phone or calling card advertised in the commercial.

Description of Task #3:  After you have seen the commercials for the cell phone and the phone card you will choose one of the following roles and complete the task for the role you have chosen IN SPANISH and with as much detail as possible. 

	
	ROLE

You are…
	AUDIENCE

You are speaking to…
	FORMAT

You will present…
	TASK

You will…

	Option 1
	a Spanish student
	your classmates
	a commercial
	act out a commercial in Spanish for a cellular phone.

	Option 2
	an exchange student
	your friend in Spain
	a voice-mail message
	explain a problem that you are having in Mexico.

	Option 3
	an exchange student back in the United States
	your family
	a photo album
	describe to your family the objects you bought in Mexico.


TOA Title: 

What’s For Sale?

Theme:  

Discovering the World Around Me
Level:


Novice-Mid



Focus Age Group: 
10 - 13

National Standards Goals:         Communication        Cultures
     

Communicative Mode:        
      Interpretive



Time Frame:   One period (30-45 minutes)

Description of Task:
You are staying with a host family in Mexico and you want to talk to your friend in Spain.  Long-distance phone calls are very expensive so you are deciding whether or not to purchase a prepaid phone card or cell phone.  You watch two commercials on TV, one for each product.  

Materials Needed:  Spanish TV commercials, one advertising a prepaid phone card and one advertising a prepaid cell phone, and student handouts of commercial scripts and interpretive worksheet.

Authentic commercials for this assessment can be purchased from:

Teacher’s Discovery 

2741 Paldan, Auburn Hills, MI 48326 

1-800-TEACHER

1998 Spanish Commercials

Teacher Notes:  In preparation for this assessment, students should be aware that different Latin communities use different idiomatic expressions.  Scripts of the TV commercials should be given to the students to use during the assessment.  It is recommended that the students view the commercials two times each.

Adaptations: For cultural awareness the teacher can give a homework assignment asking students to view about 15 minutes of a Spanish children’s program shown on the Spanish channel on Saturday mornings.

1998 Spanish Commercial Exercises

By: Tom Alsop 

1998 Teacher’s Discovery

Novice-Mid Interpretive Rubric
What’s for Sale?
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Script for phone card commercial:

¡Puedes hablar!

Acaba de crear, la tarjeta Ladafon.  Cualquier teléfono puedes usar.  Ladafon es la tarjeta telefónica prepagada, para llamadas de larga distancia, con la que hablas desde cualquier teléfono de México a cualquier parte del mundo.  Nueva Ladafon.


Script for pre-paid cell phone:

¡El sistema revolucionario!

· ¿Tons qué mi general?

· ¿Cómo de que mi general?

· ¿Ya está listo pa’ entrarle?

· ¿A qué mi general?

· Pues a la revolución, pa’ darle más a la gente, ¿O qué no le va a entrar?

· Haber permítame.

Presentamos Viva lusacell.

· Yo ya le entré.

El sistema cellular prepagado que te da más, más servicios, más control.  Siempre sabes cuánto tiempo te queda y más recompenses, porque solo Viva lusacell, te regala tiempo aire para que hables.

· Claro que es bueno que le den a uno más.

· ¿Pero la gente?

· No más falta usted.

Nuevo Viva lusacell, el sistema que va a revolucionar el mercado de todas formas.

Authentic Commercials for this assessment can be purchased from:

Teacher’s Discovery ( 1-800-TEACHER) 1998 Spanish Commercials

Me llamo___________________________________                              


Show your understanding of the phone card commercial.

1. Where would you use the calling card?

a.  Germany
b.  Spain
c.  Mexico
d.  United States

2. What is the name of the calling card?

a.  AT&T
b.  Verizon
c.  Teléfono gratis
d.  Ladafon

3. What types of calls can you make with this card?

a.  long distance
b.  local
c.  cellular
d.  free calls


II. Show your understanding of the prepaid cell phone commercial.

1. According to the commercial the cell phone provides ____  service.

a.  great
b.  regular
c.  more
d.  local

2. What is the name of the cell phone?

a.  AT&T
b.  Duracell 
c.  Teléfono  gratis
d.  Viva Lusacell

3. The prepaid cell phone has a promotion for:

a.  extra minutes
b.  extra cell phone
c.  one free month   d.  gift certificate

Preferences

After seeing the commercials, will you buy the prepaid calling card or prepaid cell phone?  Using information from the commercials explain your choice in English.

__________________________________________________________________________________________
__________________________________________________________________________________________
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
TOA Title:  

What’s For Sale?

Theme:  

Discovering the World Around Me
Level:


Novice-Mid



Focus Age Group: 
10 - 13

National Standards Goals:   
 Communication          Culture            Connections            Comparisons     

Communicative Mode:    

 Interpersonal

Time Frame:   One period (30-45 minutes)

Description of Task:

You and a partner will role play a telephone conversation between an American exchange student in Mexico and a friend in Spain. As you talk in Spanish with a partner, include the following in what you say: 

· personal information about you and your host family 

· description of cell phone or phone card and approximate prices

· specific information about the prepaid cell phone or prepaid calling card used to make the call.

Teacher Notes: It is recommended to use one class period for the students to watch the commercials again and to prepare.  Students will have this time to take notes from the commercials to prepare for the task with partners. Provide toy cell phones.

Exchange Student:  You are an American exchange student in Mexico who is talking on the phone to a friend in Spain.  Tell your friend in Spanish how you are able to call him/her using a prepaid cell phone or a prepaid calling card.  Talk to your friend about other things you will need to buy. 

Friend from Spain:  You are glad to hear from your friend who is staying in Mexico.  You are excited to hear about the prepaid cell phone or a prepaid calling card your friend has just purchased to call you.  Find out the price and details about the product to see whether you want to get one too.  Find out what else your friend is thinking about buying in Mexico. 

Novice-Mid Interpersonal Rubric
What’s for Sale?


Task Title:  

What’s For Sale?

Theme:  

Discovering the World Around Me
Level:


Novice-Mid



Focus Age Group:   10 - 13

National Standards Goals:  
     Communication         Cultures
    Connections         Comparisons     

Communicative Mode:  
     Presentational

Time Frame:   Two periods (30-45 minutes) (1 for preparation and 1 for the presentation)
Description of Task:  
After you have seen the commercials for the cell phone and the phone card you will choose one of the following roles and complete the task for the role you have chosen IN  SPANISH and with as much detail as possible. 
	
	ROLE

You are…
	AUDIENCE

You are speaking to…
	FORMAT

You will present…
	TASK

You will…

	Option 1
	a Spanish student
	your classmates
	a commercial
	act out a commercial in Spanish for a cellular phone.

	Option 2
	an exchange student
	your friend in Spain
	a voice-mail message
	explain a problem that you are having in Mexico.

	Option 3
	an exchange student back in the United States
	your family
	a photo album
	describe to your family the objects you  bought in Mexico.


Materials Needed:   a video camera (optional)

Teacher Notes:   Inform students to bring appropriate materials to create their project.

Novice-Mid Presentational Rubric
What’s for Sale?
�
EXCEEDS EXPECTATIONS�
MEETS EXPECTATIONS�
DOES NOT MEET EXPECTATIONS�
�
Can I identify the main idea?





(Main Idea)�



I identify the main idea of the commercial.


�



I identify the main idea of the commercial.


�



I do not identify main idea.


�
�
Do I understand supporting details?





(Comprehension)





�



My answers are accurate and to the point.�



Most of my answers are accurate and relevant.�



My answers are irrelevant and/ or inaccurate.�
�
Do I infer meaning?





(Interpretation)�



I use context clues and cognates to understand the commercial.�



I use some context clues and cognates to understand the commercial.�



I do not use context clues or cognates.�
�
Do I recognize the vocabulary?





(Vocabulary)�



I recognize all vocabulary words.�



I recognize most vocabulary words.�



I do not recognize enough vocabulary words. �
�



�
Exceeds Expectations�
Meets Expectations


�
Does not Meet Expectations�
�
Do we understand you?


(Comprehensibility)�
I am easily understood by my partner.


�
I am understood by my partner with occasional difficulty.


�
I am not understood by my partner.�
�
Do you understand me?


(Comprehension)�
I understand my partner’s answers.





I can record their answers. �
I understand my partner most of the time.





I can record most of their answers.


�
I do not understand my partner’s questions.�
�
How well do I use the Spanish language?





(Vocabulary Use & Language Control)�
I can help my partner by attempting to be creative with the language.





I recognize and use vocabulary with ease.�
I make some mistakes when attempting to be creative.





I recognize and use most of the vocabulary correctly.


�
I am unable to make myself understood.








I do not use vocabulary correctly.





�
�
How well do I keep the conversation going?





(Communication Strategies)�
I begin to recombine some memorized language to keep the conversation going.





I ask for repetition and/or clarification.�
I use memorized chunks of language to:





Ask for repetition and /or state clarification.�
I can not complete the telephone conversation.�
�



�
Exceeds expectations�
Meets expectations�
Does not meet expectations�
�
Do we understand you?





(Comprehensibility)


�
My message is easily understood by my audience. �
I am able to communicate my message by reproducing memorized material.�
I rely heavily on visuals to convey my message.�
�
How well do I use the Spanish language?





(Language Control & Vocabulary Use)�
My presentation is rich in appropriate vocabulary.�
I demonstrate some accuracy when I reproduce memorized words and phrases.





My vocabulary reveals basic information.�
My presentation is correct only at word level.





My vocabulary is limited and / or repetitive. 





I use English.�
�
How well do I organize the presentation?








(Communication Strategies)�
My message is supported with examples.�


My presentation has a beginning, middle and end.�


I use visuals, gestures and a good tone of voice to maintain my audience’s attention.


�
My presentation has a beginning, middle and end.





I use some visuals. 





My gestures and the tone of my voice are acceptable to my audience.�
My presentation lacks organization. 





I can not maintain my audience’s attention.�
�
How well do I act like a native speaker?





(Cultural Awareness)


�
I demonstrate some awareness of cultural appropriateness.�
I demonstrate some awareness of cultural appropriateness.�
I do not demonstrate awareness of cultural appropriateness.�
�
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